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Visit Savannah team members welcomed the arrival of March and the St. Patrick’s Day season by donning green. On March 16, the 
city will celebrate 200 years of its St. Patrick’s Day parade.

AMA, AHA Urge Further Federal Action to Address 
Healthcare Cyberattack

By Julia Stumbaugh

Election-year political 
activity, artificial intelli-
gence and ransomware 
attacks are three of the top 
legal concerns on which 
association and nonprofit 
leaders should be focused 
in 2024, according to a 
March 4 story in the Na-
tional Law Review.

Jonathan T. Howe, Pres-
ident and Sr. and Founding 
Partner of Howe & Hutton, 
Ltd, in Chicago, Illinois, 
provided analysis on the 

Top 10 Legal Issues  
for Association,  

Nonprofit Leaders
list for USAE.

The initial list was com-
piled by Cameron Custard, 
D. Reed Freeman Jr., Sean 
W. Glynn, David P. Grosso, 
Shira Helstrom and Dan 
Jasnow of ArentFox Schiff 
LLP.

One top consideration 
for nonprofit and associa-
tion leaders in 2024 will be 
political activity ahead of 
the November presidential 
election, the bounds of 
which are dictated by an 
organization’s nonprofit 

Chip Rogers  
Resigns as  

President and 
CEO of AHLA
Association’s COO to  
Act as Interim Leader

By Jordan Bradley

Chip Rogers, who has served as 
President and CEO of the American 
Hotel and Lodging Association (AHLA) 
since January 2019, resigned from his 
post on March 1.

“The last five years of my life have 
been amazing!” Rogers wrote in a 
March 6 LinkedIn announcement. 
“Thank you to the incredible industry 
leaders and thousands of hoteliers I’ve 
met. Your stories are the inspiration 
for what we’ve built together. The 
friendships I’ve made are life’s true 
currency.” 

Rogers thanked his AHLA col-
leagues, saying that together they 
have achieved “countless legislative 
victories.”

“We survived a pandemic, launched 
a global campaign to stop human 
trafficking, and opened the largest first 
year trade show in the history of our 
industry,” Rogers noted.

By Jonathan Trager

Destinations Interna-
tional (DI), announced on 
March 5 the opening of 
registration for its 2024 
Annual Convention in Tam-
pa, Florida.

The convention is slated 
for July 16–18. The associ-
ation is encouraging early 
registration to take ad-
vantage of special pricing 
available for a limited time.

Don Welsh, President & 
CEO of Destinations Inter-
national, said this year’s 

Registration Opens for  
Destinations International’s 

2024 Annual Convention 
convention “underscores 
the critical role of destina-
tion organizations in foster-
ing community engagement, 
resilience, and destination 
stewardship.”

“With our industry at a 
pivotal transformation, we 
invite professionals to join 
us in Tampa for an event 
filled with learning, net-
working, and strategies for 
talent retention, embracing 
innovation, organizational 
growth, and much more,” 
said Welsh. “We’re deeply 

By Julia Stumbaugh

The American Hospital Association 
(AHA) and American Medical Associa-
tion (AMA) say the federal government 
needs to do more address what AHA 
called the “most significant cyberat-
tack on the U.S. health care system in 
American history.”

After weeks of AHA and AMA ad-
vocacy, the Department of Health 
and Human Services (HHS) on March 

5 launched a plan to help hospitals 
weather a cyberattack on the largest 
payment system in American health-
care after urging from AHA and AMA.

The ongoing issues are the result of 
a February 21 cyberattack on Change 
Healthcare, a healthcare technology 
company owned by UnitedHealth 
Group (UHG). According to a First 
Health Advisory estimate cited by 
AMA, the Change Healthcare outage 
costs healthcare providers more than 

$100 million per day.
More than 50% of all medical 

claims made in the United States are 
processed by Change Healthcare, 
according to 2022 antitrust probe by 
the U.S. Department of Justice. 

HHS actions included offering 
Medicare providers assistance with 
processing claims stalled by the 
outage, issuing guidance to provid-
ers urging them to relax some filing 
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By Todd McElwee

TSA Administrator David Pekoske 
and agency officials joined U.S. Travel 
Association brass and members of the 
Seamless and Secure Travel Commis-
sion late last month to examine and 
demonstrate advanced security check-
point technology at the Innovation 
Checkpoint at Harry Reid International 
Airport in Las Vegas.

The Seamless and Secure Travel 
Commission was launched in January 
in response to what the association 
referred to as “an eye-opening study 
on America’s flagging global compet-
itiveness.”

During the Las Vegas visit, TSA and 
DHS Science & Technology Directorate 
showcased innovations designed to 
bolster transportation security and 
the travel experience. Commission 
members flying on a United flight ex-
perienced TSA PreCheck Touchless ID 
and learned about TSA’s commitment 
to industry collaboration—including 
current partnerships with United Air-
lines and Delta Air Lines—in providing 
Touchless Identity Verification at eligi-
ble TSA PreCheck locations.

The Secure Travel Commission is 

TSA Administrator David Pekoske and colleagues joined U.S. Travel Association leaders and members of the Seamless and Secure 
Travel Commission at the Innovation Checkpoint at Harry Reid International Airport in Las Vegas to demonstrate advanced security 
checkpoint technology. Seated at table (left to right): Commission Member Patty Cogswell; TSA Administrator David P. Pekoske; 
U.S. Travel Association President & CEO Geoff Freeman; Commission Chair Kevin McAleenan; and Commission Member Seth Stodder. 
Staff executives joining the tour are standing. Photo by Ronda Churchill for U.S. Travel Association. 

Seamless & Secure Travel Commission Makes Field Visit to Las Vegas

chaired by Kevin McAleenan, former 
acting secretary of the U.S. Depart-
ment of Homeland Security. It is 
comprised of former government 
officials and private sector experts 
and tasked with creating a vision 
and making policy recommendations 
to modernize the travel experience, 
increase U.S. competitiveness and 
facilitate growth.

U.S. Travel said the commission 
will further engage federal agencies 

during additional field visits to learn 
more about best practices, pain 
points and opportunities to improve 
and grow travel. The commission’s 
report will be delivered later this year.

U.S. Travel released a study on Jan-
uary 11 that found the United States 
ranks 17th out of 18 top travel markets 
in terms of global competitiveness, 
according to Euromonitor Interna-
tional. The association said decades of 
underinvestment and a lack of focus 

and coordination from federal policy-
makers have caused America to fall 
behind, while other countries actively 
apply strategies to increase travel and 
grow economic output.

In 2023, it is estimated that the 
United States welcomed nearly 67 
million international visitors—down 
from 79 million visitors in 2019 and 
only 84% recovered from pre-pan-
demic levels, which is far behind 
other competitors’ recovery rates.

Chip Rogers  
The extensive amount of travel as-

sociated with his position was a factor 
in Rogers’ decision to leave, according 
to the post.

“The last couple of years have tak-
en a toll on me, with more than 450 
nights on the road,” Rogers wrote. 
“Now it’s time for a break.”

However, Rogers did not specify 
what his next position would be, and 
multiple interview requests from 
USAE went unanswered by AHLA. 

Kevin Jacobs, Chair of AHLA’s Board 
of Directors and Chief Financial Officer 
and President of Global Development 
for Hilton, said: “On behalf of the 
board, I would like to thank Chip for 
his service to AHLA.”

Kevin Carey will step up to act as 
interim President and CEO for the 
association while AHLA searches for 
Rogers’ replacement. Carey will also 
continue acting in his role as AHLA’s 
current Sr. Executive Vice President 
and COO during the search.

“I want to thank the Board for the 
opportunity to serve AHLA during 
this important time,” said Carey. «I 
look forward to working with my team 
members to continue doing what 
AHLA does best: serving members and 
achieving responsible public policy 
outcomes for hoteliers that advance 

this outstanding industry.”
Carey has served as AHLA’s COO 

since 2017 and is responsible for the 
association’s revenue generating 
operations, including membership en-
gagement, partnership and business 
development, and conferences and 
events. Prior to his time with AHLA, 
Carey held senior executive leadership 
roles at American Express Company 
and American Express Global Business 
Travel, according to AHLA. 

“Kevin’s deep knowledge of AHLA’s 
operations and his relationships with 
hospitality stakeholders throughout 
the industry make him the right leader 
for AHLA during this transition,” said 
Jacobs.

Professionals from the Asian Amer-
ican Hotel Owners Association (AA-
HOA)—where Rogers spent almost 10 
years first as Vice President of Gov-
ernment Affairs and Public Relations 
then as President and CEO before his 
tenure with AHLA—also offered thanks 
to Rogers and well wishes to Carey 
as he steps into the interim role of 
leading AHLA. 

“We thank Chip Rogers for his 
service to the industry, and welcome 
Kevin Carey as AHLA’s interim Presi-
dent and CEO,” said Laura Lee Blake, 
President and CEO of AAHOA. “We 
look forward to working with Mr. 
Carey to continue strengthening the 
hospitality industry. Together, AAHOA 
and AHLA can continue on a path of 

advocacy and progress to address the 
challenges facing the hospitality sector 
and ensure a stronger future moving 
forward.”

Rogers’ LinkedIn post was full of 
supportive comments from hospitality 
professionals, signaling the industry’s 
support. 

“Our entire hospitality industry is 
better today from the many legisla-
tion battles Chip Rogers has led on 
our behalf,” Larry Horwitz, Executive 
Director of Historic Hotels of America, 
told USAE. “He has been a tireless 
advocate and champion for hospitality 
the past five years. We cannot thank 
him enough.”

grateful to Santiago Corrada and the 
entire Visit Tampa Bay team for their 
warm hospitality and partnership, 
ensuring this will be an unforgettable 
experience for all attendees.”

The 2024 convention will feature 
sessions on DI’s identified signifi-
cant issues impacting the industry, 
opportunities to connect with peers 
and industry thought leaders, an in-
tegrated approach to learning for all 
budget sizes and disciplines, relation-
ship-based exchanges with industry 
partners, and immersive corporate 
social responsibility activities.

Santiago C. Corrada, President & 
CEO of Visit Tampa Bay, said the or-
ganization is “delighted to welcome 
Destinations International’s 2024 
Annual Convention to Tampa.”

“This gathering represents a unique 
opportunity for industry leaders to 
explore the vibrant diversity and 
innovative spirit of our city” said 
Corrada. “As hosts, we’re dedicated 
to showcasing the strength and re-
silience of Tampa’s tourism economy, 
while fostering connections that will 
inspire destination stewardship and 
community engagement on a global 
scale.”

For more information and to reg-
ister, visit destinationsinternational.
org/2024-annual-convention.

DI Registration
continued from page 1

Chip Rogers  

http://www.destinationsinternational.org/2024-annual-convention
http://www.destinationsinternational.org/2024-annual-convention
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By Julia Stumbaugh

Days after the conclusion of the 2024 
NBA All-Star Weekend in Indianapolis 
on February 18, the NBA increased the 
amount of city amenities the league is 
seeking for future event hosts.

The change was shared by an NBA 
spokesperson and first reported on 
February 22 by The Oklahoman.

Going forward, the NBA will seek 
All-Star host cities that have at least 
7,250 hotel rooms and at least three 
five-star hotels; a convention center 
with at least 650,000 square feet 
of exhibition space; and an airport 
offering 75 nonstop domestic flights 
and 20 international flights, according 
to The Oklahoman.

An NBA spokesperson clarified to 
Sports Business Journal that smaller 
markets can still earn All-Star bids if 
they are able to offer other amenities 
such as entertainment properties oth-
er than convention centers, secondary 
venues with a certain number of seats, 
and the ability to use rideshare as 
transportation infrastructure during 
the event.

According to Pacers Sports and 
Entertainment, more than 190,000 
fans attended the Indianapolis All-Star 
Weekend, marking the best-attended 
event in 14 years.

“We are proud of our destination 
and our hospitality industry for host-
ing the highest attended NBA All-Star 
weekend as a whole and the largest fan 
fest to date,” said Chris Gahl, Executive 
Vice President of Visit Indy, to USAE. 
“As with many large events, we know 
organizers continually examine and 
update bid specs. We have the hotel 
rooms and exhibit space to welcome 
back the NBA and feel confident in our 
ability, especially after the feedback 
from the NBA.”

Indianapolis boasts more than 
7,500 hotel rooms in downtown Indi-
anapolis, while the Indiana Convention 
Center and Lucas Oil Stadium combine 
for 749,000 square feet of exhibit 
space, according to Visit Indy.

However, the city falls short of the 
new objectives with one five-star ho-
tel, the Conrad Indianapolis, according 
to Forbes Travel Guide. In addition, 
the Indianapolis International Airport 

offers 40 nonstop domestic flights 
and five international flights, per 
INDYtoday.

Andy Mallon, Executive Director of 
the Indiana Convention Center & Lucas 
Oil Stadium, pointed out that India-
napolis has successfully hosted major 
sports events in the past, including 
Super Bowl XLVI in 2012, as well as the 
NCAA men’s basketball tournament 
and College Football Championship.

“We’re proud of the glowing reviews 
of our facilities and our city as hosts 
of the NBA All-Star 2024 weekend,” 
Mallon told USAE. “We’ve shown time 
and time again that our world-class 
facilities and the talented teams who 
operate them are well-suited for the 
world’s biggest events.”

Mallon continued: “We are accus-
tomed to event organizers updating 
their hosting specifications and are 
well-prepared to make adjustments 
to our bids when we know we can help 
make an event successful. We look 
forward to keeping the lines of com-
munication with the NBA open as to 
how we can continue to work together 
to showcase their events.”

NBA Increases All-Star Weekend Hosting Objectives  
After Indianapolis Event

By Julia Stumbaugh

The American Indian Alaska Na-
tive Tourism Association (AIANTA) is 
partnering with Indigenous tourism 
bodies in New Zealand and Canada to 
form the first international Indigenous 
tourism association. 

The AIANTA, New Zealand Māori 
Tourism (NZMT) and Indigenous Tour-
ism Association of Canada (ITAC) an-
nounced the formation of Destination 
Original International Tourism (DO-IT) 
on February 28 at the International 
Indigenous Tourism Conference in 
Ottawa, Canada.

“This signifies a monumental step 
towards amplifying Indigenous voic-
es in the global tourism arena,” said 
Sherry L. Rupert, CEO, AIANTA. “To-
gether, DO-IT will pave the way for 
the development and marketing of 
sustainable and authentic Indigenous 
tourism experiences.”

The DO-IT aims “to establish an in-
ternational tourism network of Indig-
enous tourism associations” in each 
member country, according to ITAC. 

Once that network has been es-
tablished, the DO-IT plans to run 
international research and perception 
studies, as well as present a unified 
Indigenous presence at “key industry 
conferences.”

“It’s so important to have an Indige-
nous-led organization like DO-IT lead 
the growth of Indigenous tourism,” 
said Keith Henry, President and CEO, 
ITAC. “For too long we’ve seen global 
entities try to market Indigenous tour-
ism on our behalf, yet many travelers 
still don’t know about our industry, its 
importance to preserving our cultures 
and in reconciliation efforts.”

The DO-IT’s goals will include 
“generating opportunities for joint 
initiatives and fostering innovative 
marketing partnerships among Indig-
enous and non-Indigenous entities, as 
well as working closely with govern-
ments and industry leaders globally,” 
according to ITAC.

One of those global industry leaders 
is the United Nations. A stated goal of 
DO-IT is to gain a seat at the table with 
the UN agency overseeing internation-

al tourism, UN Tourism.
Pania Tyson-Nathan, Chief Execu-

tive of NZMT, said DO-IT would begin 
“onboarding new Indigenous destina-
tions very soon.” 

Henry said that the association was 
reaching out to about 15 Indigenous 
associations based in South America, 
Europe and Asia, according to Wind-
speaker.com.

The process of becoming a DO-IT 
member, as well as other details in-
cluding the organization’s nonprofit 
status, budget and leadership, will 
be decided over the next six months, 
Henry told the crowd in Ottawa, ac-
cording to Skift.

“We’ve already got the bylaws, 
which are being finalized,” Henry 
said, per Windspeaker.com. “We’ll be 
finalizing our corporation very shortly. 
And we’ve all committed to investment 
supports to get this off the ground.”

The NZMT and ITAC are each in-
vesting about $55,000 USD in the new 
association, Skift reported. AIANTA 
declined to confirm their investment 
amount to USAE.

Indigenous Tourism Groups Form International Assn.

HOTS Lucky Numbers… A Kentucky 
couple who won the $50,000 Pow-
erball jackpot in November last year 
were unable to claim their winnings 
after they lost the magic ticket. Until, 
that is, Mark Perdue—the husband in 
the lotto-winning couple—found the 
ticket sitting on the seat of a rarely 
used company vehicle some four 
months later, according to a press 
release from the Kentucky Lottery. “I 
don’t know how long it might have sat 
out there if I hadn’t needed the car,” 
Perdue said. “I was shaking a little bit.” 
HOTS thinks the Perdue’s should cash 
in on that luck one more time and buy 
another lotto ticket.

HOTS Oddball Oscar’s… The staff 
at the Associated Press didn’t wait 
until March 10 to hand out some 
movie awards of their own. Ahead 
of the Sunday Oscar’s ceremony, 
AP film writers handed out awards 
to celebrate some unconventional 

categories not usually recognized on 
the red carpet. This year’s Best Hat 
Award went to Michael Fassbender’s 
bucket hat in The Killer. Willem Da-
foe’s scarred visage in Poor Things 
earned him the Best Face Award, 
while Robot Dreams claimed the 

Best Use of Earth Wind and Fire’s 
“September” Award. HOTS would 
love to see the Oscar’s themselves 
take some inspiration from this list 
and get creative by awarding Dune 
the Best Worm Award in 2025.

mailto:rheller@usae-e-mail.com
mailto:jheller@usae-e-mail.com
mailto:jtrager@usae-e-mail.com
mailto:todd@usae-e-mail.com
mailto:dkn@usae-e-mail.com
http://www.usaenews.com
http://usaenews.com
https://Windspeaker.com
https://Windspeaker.com
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If combined, the two 
companies would  
represent 5,000 

stores, 4,000 retail 
pharmacies and 

700,000 employees 
across 48 states,  
according to FTC.

By Julia Stumbaugh

The National Grocers Associa-
tion (NGA) and Brewers Association 
(BA) are cheering on an attempt by 
the U.S. Federal Trade Commission 
(FTC) to block the supermarket chain 
Kroger from buying competing chain 
Albertsons.

The proposed $24.6 billion merger 
between the two chains would repre-
sent the largest supermarket merger 
in American history, according to FTC.

FTC sued on February 26 to block 
the merger, alleging that the deal is 
anticompetitive and would raise prices 
for consumers while worsening work 
standards for employees.

NGA and BA, which represent 
independent grocers and breweries, 
respectively, have opposed the Kro-
ger-Albertsons merger since it was 
first proposed in October 2022. At 
the time, Greg Ferrara, President and 
CEO, NGA, said the merger would 
give the two chains “unprecedented 
dominance over the nation’s food 
supply chain.”

Grocers, Brewers Associations Support FTC Lawsuit Against  
Kroger-Albertsons Merger

While deciding whether or not to 
take legal action regarding the propos-
al, FTC consulted representatives of 
smaller grocers, including NGA, about 
the anticipated impact of the merger 
on independent businesses, according 
to an August report 
from Reuters.

“Every day, Ameri-
ca’s local independent 
supermarkets face 
economic challenges 
due to the influence of 
massive power buyer 
chains who use their 
leverage over suppli-
ers at the expense of 
smaller rivals in the 
marketplace,” Ferrara 
said about FTC’s lawsuit. “NGA ap-
preciates the FTC’s commitment to 
preserving competition in the grocery 
sector.”

“The BA supports the FTC’s decision 
to block the Kroger-Albertsons merg-
er as there are significant concerns 
regarding the competitive impact 
of this proposed merger,” said Bob 

Pease, President and CEO, BA. “The 
BA believes that further consolidation 
of retail channels will limit consumer 
choice and exacerbate the barriers 
small and independent craft brewers 
face when seeking access to market.”

Grocery stores un-
der the umbrella of 
Kroger include Kro-
ger, Harris Teeter, King 
Soopers and Quality 
Food Centers. Gro-
cery stores operated 
by Albertsons include 
Albertsons, Safeway 
and Vons.

If combined, the two 
companies would rep-
resent 5,000 stores, 

4,000 retail pharmacies and 700,000 
employees across 48 states, accord-
ing to FTC.

In a statement, Kroger argued that 
blocking the merger would allow 
“larger, non-unionized retailers” such 
as Walmart, Costco and Amazon to 
further dominate the grocery industry.

FTC’s legal action against the gro-

cery chains represents the agency’s 
increased efforts to crack down on al-
legedly anticompetitive mergers since 
issuing expanded merger guidelines 
in January.

Although these new guidelines re-
ceived support from both NGA and BA, 
who were likely considering how they 
would impact the pending Kroger-Al-
bertsons merger, they received harsh 
condemnation from other industry 
groups such as the U.S. Chamber of 
Commerce.

Sean Heather, Sr. Vice President for 
International Regulatory Affairs and 
Antitrust at the U.S. Chamber, wrote 
in December that the new merger 
guidelines “draw arbitrary lines and 
give the agencies tremendous discre-
tion to pick winners and losers, dictate 
market structures, and play to favored 
constituencies.”

Heather noted, however, that the 
U.S. Chamber believes “the courts 
will view these guidelines skeptically.” 
FTC’s lawsuit against the Kroger-Alb-
ertsons merger will present a signifi-
cant test for that statement.

By Jordan Bradley

The Hospitality Sales and Marketing 
Association International (HSMAI) 
Foundation released its 2023-2024 
State of Hotel Sales Marketing and 
Revenue Optimization Talent report 
in late February. 

The report identified nine key 
trends: meeting the needs of the 
multigenerational workforce, the rise 
of fractional employees in hospitality, 
employee retention through upskill-
ing, reskilling and upward mobility, 
transforming employee engagement, 
leadership that defines culture and 
organizational purpose, returning to 
the office and hybrid work models, 
cross functional teamwork, the rise of 
artificial intelligence, and prioritizing 
emotional wellness in the workplace. 

Some trends in HSMAI Foundation’s 
report such as the importance of em-
ployers prioritizing the mental health 
of their employees and alignment of 
company culture are not surprising to 
see identified. 

For Dorothy Dowling, ISHC, author 
of the report and hospitality industry 
veteran, a trend that stood out most 
was the increase in “gig workers”—
independent contractors hired to 
support sales, marketing and revenue 

optimization in hybrid or remote gigs—
in the industry. 

Through market research and inter-
views with industry experts, Dowling 
discovered that fractional employ-
ment “is taking flight,” she said. 

From an employer standpoint, 
fractional solutions are keeping up 
with what the hotel community is 
demanding as the industry changes, 
Downling said, but from an employee 
standpoint, gig employment allows for 
better quality of work. 

“When people are actually on prop-
erty, they get called into a lot of other 
responsibilities that is really their core 
competencies,” said Dowling. “And to 
do their best work, they really want to 
stay within their field. And so this ele-
ment of being a fractional employee, 
having a very defined scope of work, 
allows them to stay dedicated to what 
they enjoy most and what they think 
they can deliver on best.”

Other factors contributing to the 
rise, Dowling said, was the relative 
affordability of gig workers and the 
efficiency of experienced fractional 
workers who are nearing the end of 
their career and looking to scale back 
on hours. 

Dowling also noted that having five 

HSMAI Foundation Releases 2024 
State of Talent Report

By Todd McElwee

Playing off Kentucky’s rich bour-
bon history, MPI said its hosted 
buyer program is “aged 15 years to 
perfection.” Potential participants 
can now find out for themselves 
as the application period has 
commenced for this year’s World 
Education Congress (WEC) edition 
in Louisville, May 20–22. 

“Since 2009, MPI’s hosted buyer 
program has been bringing both 
sides of the meeting and event 
market together for one purpose: 
to get face-to-face business done,” 
the association said. “Whether 
you’re a planner or supplier, you’ll 
connect with people who can’t 
wait to find the perfect partner to 
bring events to life. They say there 
are no win-wins, but whoever said 
that has never experienced MPI’s 
Hosted Buyer Program.”

The Hosted Buyer is designed to 
foster connection. Last June at the 
Barcelo Maya Arena in the Mexico 
Caribbean more than 120 plan-
ners participated, totaling 2,300 
appointments spread across 140 
suppliers. More than 1,500 meet-
ings occurred the previous year in 

San Francisco. 
In addition to appointments, 

a variety of program-only net-
working opportunities are on the 
agenda. An evening at the Louis-
ville Slugger Museum & Factory is 
featured.  

“What better way to kick-off 
(wait, wrong sports metaphor) this 
year’s Hosted Buyer Program than 
at the Louisville Slugger Museum 
and Factory?” MPI said. “Prior to 
your second-day appointments, 
you’ll get to know the people 
you’re meeting as people. It’s the 
ultimate warm-up before knocking 
the next day’s business out of the 
park.”

Planners applying for this pro-
gram should have a national 
scope of work and a minimum of 
three years of experience planning 
large-scale meetings and events. 
Future programs listed in appli-
cation must not be contracted at 
the time of submission

March 22 is the deadline to 
apply. Notification of applica-
tion status will begin on April 1. 
Find more information at mpi.
org/wec.

 

MPI Opens Hosted Buyer Program 
Applications for WEC Louisville

https://mpi.org/wec
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By Jordan Bradley

Wyndham Rewards—Wyndham 
Hotels and Resorts rewards program—
and the historic Gillespie Golf Course 
in Greensboro, North Carolina, have 
issued a national call for artist sub-
missions to complete a mural of civil 
rights activists, the Greensboro Six, to 
be installed at the course. 

Artist submissions—including a 
500-word statement of interest, 
relevant work samples and referenc-
es—must be received by 5 p.m. ET 
on March 29. Three finalists will be 
selected to move forward, and one 
artist will be awarded the project 
and a $30,000 commission in May. 
Wyndham said it expects to unveil 
the mural in August.

Before public spaces were desegre-
gated, the Greensboro Six, a group of 
six Black men, gained national atten-
tion for playing a round of golf at the 
then-whites-only Gillespie Golf Course 
on December 7, 1955. The Greensboro 
Six—which included George Simkins 
Jr., Leon Wolfe, Joseph Studivent, 
Elijah Herring, Samuel Murray and 
Phillip Cooke—were later arrested and 
charged with trespassing, spending 15 
days in jail. 

The Greensboro Six’s actions on the 

Wyndham and Partners Call for Artists for Greensboro Six Project
course contributed to the Civil Rights 
Movement, which eventually lead to 
the desegregation of golf. 

“Wyndham Rewards recognizes that 
Gillespie is a local landmark and a spot 
treasured by the Greensboro com-
munity,” said Lisa Checchio, Chief 
Marketing Officer for Wyndham Hotels 
and Resorts. “For that reason, it’s in-
credibly important that the direction 
for this project is driven by the local 
community for the local communi-
ty—starting with the selection of the 
mural’s artist. Our hope is that this 
project finally gives the Greensboro 
Six the attention they deserve.”

Gillespie Golf Course hosts the 
Wyndham Rewards-sponsored Wyn-
dham Championship, held annually in 
August. Last summer, the course was 
added to North Carolina’s Civil Rights 
Trail as an important location.

Now, Gillespie Golf Course is home 
to First Tee - Central Carolina, a na-
tional youth development program 
that uses golf to mentor local youth. 

“The Greensboro Six didn’t just 
change the history of Gillespie Golf 
Course – they helped change the game 
of golf,” said Ryan Wilson, CEO of First 
Tee - Central Carolina, and a partner 
in the mural project. “With this mural, 
it’s our hope that we can honor their 

historic contributions while celebrat-
ing the vital role Gillespie continues 

to play in our community through the 
work of First Tee.”

generations in the workforce “is a 
significant trend” and industry profes-
sionals of all experience levels and at 
all points in their careers benefit from 
being paired with colleagues seasoned 
in different areas of expertise.  

“That, to me, was how a lot of peo-
ple are trying to drive the benefits of 
having what Chip Conley calls ‘wisdom 
workers’ in the labor force with newer 
entries—and I don’t necessarily say 
‘younger’ workers because I think 
there’s many people that are electing 
to join the hospitality industry at 

some point in their career that it’s a 
newer industry to them,” Dowling said. 
“So having a partner that can team 
up with you that can really help you 
understand and navigate the indus-
try, I think, really propels people in a 
different way.”

That partnership between col-
leagues can also have an impact on 
adapting to the trending rise in artifi-
cial intelligence as it is more frequently 
being used to improve and streamline 
hospitality operations in all disciplines, 
Dowling said.

To read the full report from the 
HSMAI Foundation, visit americas.
hsmai.org. 

HSMAI

Cyber Attack

By Jordan Bradley

Resorts World New York City, situat-
ed in Queens, announced a $5 billion 
expansion proposal that would hinge 
on the property winning one of three 
new gaming licenses from the state. 

The proposal seeks to expand 
the casino floor to 350,000 square 
feet, add 1,600 new hotel rooms, an 
additional 350,000 square feet of 
conference and entertainment space 
that would include a 7,000-seat arena, 
the largest electric vehicle charging 
station on the East Coast, a sports 
academy, health center and 10 acres 
of public outdoor space. 

The expansion would grow the 
city’s only casino-hotel into a “full 
Las Vegas-style” gaming institution, 
according to Resorts World.

“Since we opened in 2011, we have 
been proud to work with New York City 
and State and the local community 
to deliver thousands of good-paying 

union jobs; billions of dollars in tax 
revenue to New York’s schoolchildren; 
and true partnership to hundreds of 
local non-profits,” said Robert De-
Salvio, President of Genting Americas 
East, the owner of the NY Resorts 
World. “With the advent of the newly 
imagined Resorts World New York City 
we can, and will, do far more.”

Resorts World also released details 
on a “revisioning” of Aqueduct Park in 
conjunction with the expansion pro-
posal. Future horse racing is expected 
to move from the existing Aqueduct 
Racetrack to the forthcoming Belmont 
Racetrack approved by New York’s 
Governor Kathy Hochul last year. 
Resorts World said it would invest an 
additional $5 billion to develop hous-
ing, a public green space and make 
improvements to public transport on 
the parcel. 

Resorts World did not specify 
whether the Aqueduct Park portion 

Resorts World Submits Expansion Bid 
Amid NY Casino License Contest

Please turn to page 8

The Greensboro Six

requirements during the outage, and 
asking providers to accept paper 
submissions when electronic billing is 
not possible.

The HHS said hospitals can “submit 
accelerated payment requests” to 
Medicare authorities in case of limited 
cash flow. It added the agency has 
“made clear its expectation that UHG 
does everything in its power to ensure 
continuity of operations for all health 
care providers impacted.”

Rick Pollack, President and CEO, 
AHA, called these actions inadequate 
to address the crisis.

“The magnitude of this moment 
deserves the same level of urgency 
and leadership our government has 
deployed to any national event of 
this scale before it. The measures an-
nounced today do not do that and are 
not an adequate whole of government 
response,” Pollack said.

Pollack added: “Rest assured, the 
AHA will continue to work with Con-
gress on meaningful solutions to 
preserve 24/7 access to care.”

AMA President Jesse M. Ehrenfeld 
called the HHS guidance “a welcome 
first step,” but similarly urged the 
agency to do more.

“We urge CMS to recognize that 

physicians are experiencing financial 
struggles that threaten the viability of 
many medical practices,” Pollack said. 
“The AMA urges federal officials to 
go above and beyond what has been 
put in place and include financial as-
sistance such as advanced payments 
for physicians.”

The physicians and hospitals asso-
ciations have been advocating for the 
federal government to take action for 
weeks. AMA CEO and Executive Vice 
President James L. Madara, MD, said 
in a March 1 letter to HHS Secretary 
Xavier Becerra that the attack had 
added extensive paperwork burden to 
practices, caused patient data privacy 
concerns and stopped “many” physi-
cian practices from filing insurance 
claims since February 21.

Madara told HHS that AMA was 
worried about the financial solvency of 
physician practices under this strain, 
as “many practices do not carry over 
reserves.”

AHA similarly echoed this call in a 
March 4 letter from Pollack, to Con-
gressional representatives.

The American Health Care Associa-
tion and National Center for Assisted 
Living (AHCA/NCAL) and Medical 
Group Management Association 
(MGMA) have also called on the feder-
al government and HHS to take action.

https://americas.hsmai.org
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status. For example, 501(c)3 organiza-
tions cannot participate in a political 
campaign, although they can partici-
pate in limited advocacy work.

Another concern will be artificial 
intelligence (AI). The National Law 
Review identified 2024 as a critical 
year for AI, depending on the outcome 
of pending court cases regarding 
whether generative AI tools can use 
copyrighted works as training data. 

Howe believes complying with 
these changing laws is going to be an 
“ongoing concern” for nonprofits and 
associations.

“The law was about 100 years 
behind when it came to dealing with 
the Internet. I would say it’s about 
200 years behind when it comes to 
dealing with artificial intelligence,” 
Howe told USAE.

Howe also said associations will 
need to focus on ransomware attacks, 
which the National Law Review states 
necessitate an “up-to-date data 
security program” and “an incident 
response plan.”

“No matter how smart we think 
we are, somebody always comes up 
with a better mousetrap to try to get 
around what we’ve tried to put in 
place to prevent the hacking, so ongo-
ing, constant watching of what’s going 
on there is so important,” Howe said. 

Howe additionally emphasized 
the importance of associations and 
nonprofits understanding changing 
standards regarding website terms 
and conditions.

“The courts have really begun to 

narrow what’s going to be permissible 
in that regard,” Howe said. “To hyper-
link to another page, for people to see 
what those terms and conditions [are] 
almost…is going to guarantee your 
terms and conditions are not going to 
be upheld.”

An additional top issue this year will 
be fundraising, which was the focus of 
45 active investigations by state attor-
neys general in 2023, the National Law 
Review states. 

Other significant issues listed in-
cluded the changing status of indepen-
dent contractors as defined by the De-
partment of Labor and the tax-exempt 
status of business activities unrelated 
to the nonprofit’s mission.

Additional concerns included Con-
gressional regulation of nonprofits, 
especially of those providing support 
to migrants or foreign countries; 
a “pro-tenant” real estate market 
that presents risks to landlords; and 
antitrust litigation from the U.S. De-
partment of Justice, according to the 
National Law Review, as well as state 
regulators, according to Howe.

One unlisted legal issue that will 
need to be on association and non-
profit leaders’ radars in 2024 is ensur-
ing volunteer leaders understand their 
responsibilities, according to Howe.

“Associations can get into deep 
trouble if they have not properly 
worked with their leadership to have 
them understand their roles and 
responsibilities,” Howe said. “I think 
the vigilance here is recruiting and 
preparing volunteers to be dynamic 
leaders, and keeping the not-for-profit 
in line with what the legal responsibil-
ities are.”

By Jonathan Trager

Mary Hammond, who led the Pa-
ducah CVB in western Kentucky for 
23 years, died in her home on March 
3. She was 68.

The cause of Hammond’s death 
hasn’t been disclosed. She had just 
announced on February 1 that she 
was retiring from her position with 
the CVB in August.

“Each and every year, day after 
day, she’s outworked and surpassed 
everyone, and her legacy is going to 
live for a very long time,” said Glenn 
Denton, Chairman of the Paducah 
CVB.

Hammond was born into a mil-
itary family in 1955 in St. John’s, 
Newfoundland, in Canada. She spent 
much of her early life Okinawa, Japan 
before moving to the United States 
and eventually settling in Paducah 
in 1971.

Hammond joined what was then 
called the Paducah Tourist & Con-
vention Commission in 1986.

In 2013, the destination was des-
ignated as a UNESCO Creative City. 
The program promotes cooperation 
among cities that have recognized 
culture and creativity as strategic 
drivers of sustainable urban devel-
opment.

Hammond served on the U.S. 
Travel Association’s board of direc-
tors for two terms, as the coordina-
tor of the 59 UNESCO Creative Cities 

of Craft and Folk Art, and on the 
board of the National Quilt Museum.

According to her obituary: “Mary’s 
impact extended far beyond her 
professional achievements. She will 
be remembered for her warmth, 
kindness, and unwavering dedication 
to her community. Her presence will 
be deeply missed by all who had the 
privilege of knowing her.”

Hammond is survived by nephews 
Charles Darling Armstrong III, James 
Hamilton Armstrong (Lauren Arm-
strong), and Ian Douglas Armstrong; 
nieces Erin Rachel Armstrong and 
Aislyn Mira Morning; great nephew 
Keaton Oscar Armstrong; and great 
niece Ella Nicole Armstrong.

A memorial service was held on 
March 8. Donations may be made 
to the National Quilt Museum or 
Grace Episcopal Church in Paducah 
in her honor.

Mary Hammond, Longtime Executive 
Director of Paducah CVB, Dies

Mary Hammond

Top 10

Business Events Industry Week Featuring New and Expanded Offerings 
By Todd McElwee 

Encompassing a series of fresh 
and expanded components, Business 
Events Industry Week will land at the 
Walter E. Washington Convention 
Center in Washington, D.C., from April 
8–11. PCMA, Destinations Internation-
al, ICCA, Events DC, Destination DC, 
IAEE and the National Coalition of 
Black Meeting Professionals (NCBMP) 
are collaborating on the effort. 

A new BEIW co-located event, 
ICCA’s The Future of Association 
Meetings and Societal Transformation 
will explore the connective power of 
associations. It is April 9 at ASAE’s D.C. 
headquarters. 

“Join us for a dynamic and for-
ward-thinking event during the Busi-
ness Events Industry Week 2024 
in Washington, D.C. that explores 
the future landscape of association 

meetings and their role in societal 
transformation, where associations 
take center stage as they share chal-
lenges, while suppliers rotate tables, 
engaging in focused discussions to col-
laboratively identify solutions,” ICCA 
said. “This half-day program delves 
into the future of association meet-
ings, exploring trends, technological 
advancements, and transformative 
strategies. Elevate your perspective 
at the intersection of innovation, sus-
tainability, and inclusivity, envisioning 
how associations can shape a better 
future by 2030.”

Showcase, presented by PCMA and 
DI on April 10, will feature expanded 
educational offerings on the show floor. 
Two theaters will showcase thought 
leadership and career development, 
with a pair of campfire stages delving 
into career and technology. 

“This dynamic show offers you the 

opportunity to reconnect with your 
business partners through experiential 
activations, glean powerful insights 
through educational content at the Vis-
itor Center, or to fuel up at the Roadside 
Diner with tasty food and beverage of-
ferings that is inclusive of a networking 
lunch,” the hosts said. 

Global Meetings Industry Day is on 
April 11, and PCMA’s Capital Chapter 
will host a celebration at the conven-
tion center. The chapter said partic-
ipants will gain insights into today’s 
industry landscape while also uncov-
ering strategies for down the road. 

NCBMP’s “Reclaiming My Time: 

A Practical Conversation on Toxic 
Corporate Culture,” IAEE Women’s 
Leadership Forum, and DI’s Conven-
tion Sales & Services Summit are also 
on the docket. Lifetime Achievement 
honorees to be celebrated at PCMA’s 
Visionary Awards include Stuart Levy, 
Associate Professor of Management, 
George Washington University; Greg 
O’Dell, President, Venue Manage-
ment, OVG360; Elizabeth Tovar, 
President, Turenlaces; and Butch 
Spyridon, Former CEO, Nashville 
CVC (NCVC). 

Find more information at pcma.
org/beiw. 

https://pcma.org/beiw
https://twitter.com/usaenews
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By Jordan Bradley

The Department of Transportation 
(DOT) announced it would be updating 
and improving regulations for airlines 
when it comes to handling passengers’ 
wheelchairs. 

The proposed rule would require 
airlines to meet new standards for 
accommodating travelers with dis-
abilities, including enhanced training 
for employees who assist passengers 
with disabilities and enact new guide-
lines for handling passengers’ wheel-
chairs, according to the February 29 
announcement.

The new proposed rule would 
also allow DOT to “hold airlines 
accountable” in the event that pas-

DOT Proposing Changes to Wheelchair Regulations for Airlines
senger wheelchairs were damaged or 
delayed being returned “by making 
it an automatic violation of the Air 
Carrier Access Act,” according to the 
department. 

“There are millions of Americans 
with disabilities who do not travel by 
plane because of inadequate airline 
practices and inadequate government 
regulation, but now we are setting out 
to change that,” said Pete Buttigieg, 
U.S. Transportation Secretary. “This 
new rule would change the way airlines 
operate to ensure that travelers using 
wheelchairs can travel safely and with 
dignity.”

The announcement came one day 
before DOT released its annual Air 
Travel Consumer Report, which found 

that airline carriers mishandled more 
than 11,500 checked wheelchairs and 
scooters throughout 2023.

“This is certainly a step in the right 
direction and the DOT has certainly 
put the airlines on notice,” said Jake 
Steinman, Founder and CEO of Trav-
elAbility, an organization dedicated 
to creating more accessible travel. 
“The primary issue right now is that 
flying for wheelchair users is stressful 
enough due to the lack of information 
available during the entire travel jour-
ney. And when you add the incidence 
of having their wheelchairs damaged, 
it becomes more like Russian Rou-
lette.”

The proposed rule would increase 
penalties for airlines when they mis-
handle—which is defined as losing, de-
lays in returning, damage, or theft—a 
wheelchair and provide clear guide-
lines for carriers when a wheelchair 
is mishandled. When a wheelchair is 
lost in transit, for example, the new 

By Jonathan Trager

Charles Starks, President & CEO of 
Nashville’s Music City Center, joined 
board members and guests on March 
7 to unveil new artwork to celebrate 
the facility’s 10-year anniversary.

The unique artwork, titled “The First 
10 Years,” is part of a year-long anni-
versary celebration for the Nashville 
facility. The piece is currently on dis-
play on the east side of the Davidson 
Ballroom.

“This beautiful piece not only com-
memorates a decade of success but 
also represents a commitment to our 
future,” said Starks. “By making this 
part of our existing art collection, 
we’re able to showcase another local 
artist in our community and ultimately 
enhance the experience for guests in 
our building for the next ten years.”

Local artist Tony Sobota created 
the piece, which measures 96” x 192” 
and consists of an acrylic painting on 
interlocking birch panels. The artwork 
was commissioned in November and 
installed in February but kept under 
wraps until the unveiling.

“The primary inspiration for this 
commission came from the towering, 
iconic, uniquely undulating structure 
of the Music City Center itself,” Sobota 
said. “This painting is a celebration of 
the dedicated teams of people who 
help that building and its many parts 
function at such a high level.”

In the facility’s first decade of op-
eration, it has hosted 2,335 events 
that have drawn 4.4 million attendees, 
according to the MCC. Those numbers 
continue to go up, with groups con-
tracted through 2033 and proposals 
obtained through 2043.

rule would require carriers to provide 
a loaner wheelchair to the affected 
passenger. 

As part of the new rule proposed 
by DOT, airlines would be required 
to retrain employees and contractors 
working with wheelchair-using pas-
sengers to provide “safe, dignified and 
prompt assistance.”

“The solution has to come from 
two directions: the airlines need to 
train baggage handlers that if they are 
storing a wheelchair, they are actually 
storing a passenger’s legs, which may 
be more important than an on time 
departure,” Steinman said. 

The other solution is for wheelchair 
manufacturers to improve their prod-
ucts, Steinman added.

“There are four or five manufac-
turers that control the majority of 
market share for power wheelchairs,” 
Steinman said. “They need to design 
more damage-resistance designs.”

Artwork Unveiled for Music City 
Center’s 10th Anniversary 

A newly unveiled artwork titled “The First 10 Years” is currently on display on the east 
side of the Davidson Ballroom at Nashville’s Music City Center.

continued from page 5
NY Casino

of the proposal would move forward 
should the property not be awarded a 
casino license. 

Meanwhile, Related Companies, a 
local developer also seeking a casino 
permit, filed documents with New 
York’s City Planning Department on 
February 20. The company is pro-
posing a $12 billion build that could 
include three skyscrapers on a 13-acre 

rail yard in Hudson Yards, according to 
reports from Crains. The project would 
include a casino-hotel operated by 
Wynn Resorts, an office tower, a public 
school and daycare center, and more 
than 1,500 housing units. 

The state is expected to open license 
applications in the near future, but 
dates have not yet been given. There 
are currently seven other proposals 
expected to be competing for three 
gaming licenses in New York. 
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