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HOTS Road to Rome… Sure, we’ve 
all heard the saying “All roads lead 
to Rome,” but apparently, those 
roads are a lot longer than anyone 
thought. According to a new digital 
atlas published on November 6 by a 
team of archaeologists, the roads of 
the Roman Empire stretch 50% lon-
ger than originally believed. Over the 
course of five years, the team looked 
at historical records, ancient journals, 
locations of milestones, and a host of 
other archival data to discover nearly 
69,000 miles of roadways that had 
not been previously mapped. “It be-
comes a massive game of connecting 

the dots on a continental scale,” said 
Tom Brughmans, one of the archae-
ologists who co-authored the study, 
in an interview with Scientific Data. 
Previous atlases and mapping or Ro-
man roadways focused on the ancient 
equivalent of highways, but this study 
looked for “secondary roads, like the 
country roads that connected villas 
and farms,” Brughmans said. Does 
HOTS know anyone who can say “Are 
we there yet?” in Latin?

On November 28, Blitzen’s Bar pop-up will return to 27 Omni Hotels & Resorts proper-
ties in the United States Julie Reiner, co-founder of New York establishments Clover 
Club and Milady’s and judge on Netflix’s Drink Masters, returns for a second year to 
share holiday cocktails and crafted non-alcoholic options.

HOTS Bird Nerds Go Cuckoo… 
Birders have been flocking to Long 
Island, New York, to catch a glimpse of 
a common cuckoo—which the Associ-
ated Press reports is not actually that 
common in the area. Typically found in 
Europe and Japan, the common cuck-
oo was recently spotted in Riverhead, 
a town on the north shore of Long 
Island, and has reportedly never been 
seen in New York, the AP reports. The 
bird species also typically winters in 
Africa, but this wayward cuckoo bird 
is living up to its name, and has since 
been spotted more than 200 times by 
enthusiasts on Long Island. Experts 
say that the common cuckoo has 
only been found in the eastern United 

States and Canada three other times, 
according to AP. “This is definitely a 
major event for anyone birding in New 
York state, and unusual enough for the 
broader region,” said Jay McGowan, 
curator at Cornell Lab’s Macaulay 
Library. He added that if someone 

sees it, “they shouldn’t approach too 
closely for photos.” He noted that it 
looks like a small hawk. As a fellow bird 
nerd, HOTS hopes all the excitement 
doesn’t drive the New York birding 
community cuckoo and wishes them 
happy spotting.  

Sandals Releases Recovery Plan for Jamaica Properties
Tourism Board Aims for December 15 Reopening 

By Jordan Bradley

Sandals Resorts International re-
leased an updated recovery plan 
on November 4 for its collection of 
properties in Jamaica in the aftermath 
of Hurricane Melissa. 

The resort company said it plans to 
reopen five properties—the Sandals 
Dunn’s River, Sandals Royal Plan-
tation, Sandals Ocho Rios, Sandals 
Negril, and Beaches Negril resorts—
beginning December 6, and its re-
maining three Jamaica properties—the 
Sandals Montego Bay, Sandals Royal 
Caribbean, and sandals South Coast 

resorts—on May 30, 2026.
“Our thoughts continue to be with 

everyone across Jamaica impacted 
by Hurricane Melissa,” according to 
Sandals. “We are deeply grateful for 
the resilience of our team and local 
communities.”

The company is asking for dona-
tions to its giving arm, the Sandals 
Foundation, to help support hotel 
staff and community members as 
they recover. 

In an effort to salvage the remainder 
of the winter travel season for the 
island, the Jamaica Tourism Board 
( JTB) has set a reopening date of 

December 15.
“We have completed our clean-up, 

conducted structural and safety as-
sessments, accounted for and provid-
ed for our teams, and are now ready 
to welcome back visitors,” said Tourism 
Minister Edmund Bartlett.

Hotels across the island are in 
various stages of open, closed, and 
in recovery, according to Visit Jamai-
ca, which is tracking recovery on its 
website. The JTB also released a count 
noting that 33 hotels across the island 
are open for guests and more than 
50 hotels are taking reservations for 
future stays as of November 5. 

Please turn to page  5

SlidesLive Expands into Las Vegas
By Todd McElwee

SlidesLive, a supplier of AI-powered 
professional conference video record-
ing and streaming, has announced 
the opening of a new office in Las 
Vegas as part of an expansion of U.S. 
operations.

The firm said the move comple-
ments its New York hub and positions 
its innovative recording technology—
including robotic cameras powered 
by the proprietary Neural Automated 
Tracking Engine (NATE)—to better 

serve the West Coast. 
    “We have a long and successful 

history in the U.S. market, and we’ve 
seen our work in Las Vegas and on the 
West Coast grow significantly. Opening 
a permanent office here is the logical 
next step to get even closer to our cli-
ents,” said Vojtech Ciml, CEO of Slide-
sLive. “This local team enhances our 
responsiveness and streamlines our 
logistics, making us an even more ag-
ile partner. Our technology, centered 
on the NATE-powered RoboCams, 
is designed for this level of efficien-

cy—allowing us to deliver world-class 
production with a minimal footprint.”

  NATE enables seamless speaker 
tracking and real-time stage adapta-
tion, SlidesLive said. It added the sys-
tem optimizes on-site resources and 
ensures consistent, broadcast-quality 
coverage.

The recording technology is fully in-
tegrated with the interactive SlidesLive 
Player and secure SlidesLive Library. 

 “With established locations in New 
York and a new presence in Las Vegas, 

mailto:jheller@usae-e-mail.com
mailto:jtrager@usae-e-mail.com
mailto:todd@usae-e-mail.com
mailto:george@georgeromanmedia.com
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AHLA Appoints Brett Horton as Chief Advocacy Officer
By Jordan Bradley

The American Hotel and Lodging As-
sociation (AHLA) has appointed Capitol 
Hill veteran Brett Horton to its newly 
created role of Chief Advocacy Officer.

With a strong background in gov-
ernment affairs, Horton will lead 
AHLA’s direct lobbying efforts, PAC 
strategy, grassroots engagement, 
coalition building, and issue advocacy 
campaigns, the association said. Hor-
ton is expected to start his tenure with 
AHLA on December 1.

“I am thrilled to welcome Brett to 
the AHLA team,” said Rosanna Maiet-
ta, President and CEO of AHLA. “He is 
an experienced policy leader with deep 
political insight and a proven record 
of working at the highest levels of 
government navigating Congress and 
the Administration.” 

Prior to this role with AHLA, Horton 
served as chief of staff for U.S. House 
of Representatives Majority Leader 
Steve Scalise (R-LA) for the last 10 
years. Horton joined Scalise’s team in 
2010 as his counsel before working his 
way to chief of staff.

Scalise praised Horton as a dedicat-
ed, steady and wise member of his staff.

“There are few people that know 
Capitol Hill better than Brett Horton,” 
said Scalise. 

He added: “To me and countless 
other Members of Congress and their 
staff, Brett is a trusted advisor, steady 
in his approach, wise in his counsel, 
and deliberate with his words. Brett 
has been instrumental in every major 
policy victory of the last decade and I 
am so incredibly thankful to him for his 
years of dedication and service to our 
country and the House of Represen-

National Air Traffic Controllers Association Takes Action During Shutdown
By Todd McElwee 

The National Air Traffic Control-
lers Association (NATCA) is working 
diligently to protect both American 
skies and its membership during the 
government shutdown.

Lobbying policymakers via a variety 
of measures, including a pre-drafted 
letter to members of Congress, NATCA 
has also compiled a menu of resources 
for members to address the mental 
health and financial impacts of the 
situation.

Under the subject of “Protect Amer-
ica’s Airspace: End the Shutdown,” 
NATCA’s correspondence has been 
penned for members and those who 
are family and friends of air traffic 
controllers. 

It opens: “I am writing to urge 
you to take immediate action to end 

the government shutdown, which is 
continuing to introduce unnecessary 
distractions into the National Airspace 
System,” the letter said. “Air traffic 
control is one of the most complex 
operations in the world, requiring 
multiple layers of safety systems 
and processes, all managed by high-
ly-trained, highly-skilled professionals 
who ensure the flying public’s safety. 
The shutdown has already weakened 
this system and threatens to further 
delay critical safety, training, and 
modernization work.” 

NATCA notes air traffic controllers 
and other aviation safety professionals 
are being forced to work without pay, 
often under “grueling” schedules of 
six days a week and 10 hours a day. It 
added approximately 2,350 additional 
aviation safety professionals—civil 
and electrical engineers, architects, 

and aircraft certification engineers—
have been furloughed, halting their 
essential safety, operational, and 
modernization work. 

The letter also stated the shutdown 
is threatening to stall progress on 
solving the controller staffing crisis.

“This shutdown doesn’t just harm 
aviation safety professionals—it un-
dermines the reliability and efficiency 
of our entire system and threatens 
the United States’ standing as the 
global gold standard in aviation,” the 
letter concluded. “For the sake of the 
American flying public and the work-
force that keeps our skies safe I urge 
you to act immediately to end the 
government shutdown.”

Regarding working condition for air 
traffic controllers, NATCA President 
Nick Daniels said: “It is incredibly un-
fair to expect hard-working, patriotic 

American air traffic controllers and 
their families to bear the full burden 
of policy disagreements in Congress. 
We have consistently said that NATCA 
supports any measure that would end 
this shutdown and pay our members. 
It is time for Congress to take action 
to end this shutdown.”

Some of the assistance programs 
shared on NATCA’s website includes 
SkyOne offering an emergency re-
lief loan of up to $5,000 for NATCA 
members with an account with funds 
available in as little as one business 
day; Unum stating long-term disability 
coverage will not lapse if someone is 
unable to pay premiums through the 
shutdown; and air traffic controllers 
eating free at TGI Fridays during the 
shutdown. 

NATCA’s CISM team provides confi-

tatives. I know he will be an incredible 
asset to the hotel industry.”

Maietta noted that Horton will join 
“a strong team” of professionals work-
ing at all levels of government affairs 
who are “laser-focused on advancing 
policies that strengthen and support 
the hotel industry.”

Horton was made aware of AHLA’s 
advocacy efforts throughout his career 
in Washington, D.C., he said.

“The hotel industry is a key driver 
of the economy that supports millions 
of workers and tens of thousands 
of small business owners nation-
wide,” Horton said. “From my tenure 
on Capitol Hill, I know that AHLA is a 
premier advocacy organization with 
a best-in-class team of government 
affairs professionals. I am honored to 
join them and get to work on behalf of 
this incredible industry.”

continued from page 1
Liberty Settlement
in a statement. 

After the two women shared the de-
tails of their experience at the Liberty 
in a since-deleted Google review, the 
hotel released a statement that said 
the pair had been sharing a stall, which 
violated hotel policy, according to the 
Boston Globe. The hotel also alleged 
the couple had “put their hands on our 
security team,” in a statement about 
the incident. However, the pair denied 
that allegation.

In June, Sunila Thomas George, 
MCAD’s investigating commissioner 
and chairwoman, lodged a formal 
complaint, alleging the hotel had 

violated Massachusetts’ anti-dis-
crimination laws based on gender 
stereotyping, gender identity, sexual 
orientation, and retaliation. 

In a rare move, MCAD brought the 
complaint forward against the Liberty 
on its own, without Baker and Victor 
formally initiating the complaint 
themselves.

“This outrageous incident at the 
Liberty Hotel left these two women 
emotionally shaken, humiliated, and 
deeply distressed,” said George in the 
complaint. “They were denied services, 
subjected to demeaning treatment in 
front of other patrons of the hotel, and 
falsely accused of actions they did not 
commit, which is not only degrading, 
but unjust according to Massachusetts 
civil rights law.”

The security guard involved in the 
incident was suspended, according 
to a statement from the hotel, which 
also acknowledged that “there were 
missteps in our initial handling of this.”

In addition to the financial condi-
tions of the settlement, the Liberty 
Hotel has agreed to cease and desist 
from all discriminatory conduct and 
practices, updates its non-discrimi-
nation policies and provide updated 
anti-discrimination training to all of 
its employees, including additional 
training for hotel management, and 
post a non-discrimination statement 
in the hotel lobby. 

The Liberty has since formally 
apologized to Baker and Victor, with 
General Manager Mark Fischer offer-
ing another apology to the pair, the 

Globe reported. Fischer said everyone 
“should feel welcome and respected at 
the Liberty Hotel.”

The Liberty “is committed to learn 
from this and do everything we can 
so that nothing like it ever happens 
again,” Fischer said. “We have al-
ready held multiple staff sensitivity 
trainings and are working with the 
Massachusetts Commission Against 
Discrimination (’MCAD’) to continue 
this important work. We are grate-
ful to the MCAD for its leadership 
and expertise in strengthening our 
practices.”

The couple’s lawyer, Lenny Kesten, 
could not be reached for comment by 
USAE by deadline. During a news brief-
ing, Kesten said he is planning to move 
forward with a lawsuit on their behalf.

Brett Horton

Please turn to page  5
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NABHOOD Partners with Hilton on New Scholarship
By Jordan Bradley

The National Association of Black 
Hotel Owners, Operators, and De-
velopers (NABHOOD) and longtime 
partner Hilton have created a new 
scholarship to support students pur-
suing careers in hospitality. 

The Bill Fortier Hilton/NABHOOD 
Hospitality Scholarship also honors 
longtime Hilton executive Bill Fortier 
for his contributions to advancing 
diversity and inclusion in hotel own-
ership and investment. 

NABHOOD’s Andy Ingraham said 
Hilton and Fortier, Sr. Vice President 
of Development for the Americas at 

Hilton, have been partners of the asso-
ciation from its inception in 2006. With 
Fortier’s forthcoming retirement at the 
end of the year, NABHOOD sought to 
immortalize the relationship, Ingra-
ham said. 

“Bill, as manager of relationships [at 
Hilton], has been our point guy as we 
grew our hotel portfolio with Hilton,” 
Ingraham said. “Bill is retiring and 
he’s been such a beacon, not only in 
the industry with our peers, but also 
at NABHOOD; he’s been the guy that 
always looks to what else can we do 
collectively, together.”

Ingraham added that the creation of 
the scholarship came from the NAB-

HOOD board and team asking them-
selves: “How do we lead by example? 
How do we say thank you? How do we 
fi nd individuals who can continue to 
help us grow and are refl ective of both 
Bill Fortier’s and Hilton’s commitment 
to inclusion and to opportunities? And 
so we thought to create a scholarship.”

The Bill Fortier Hilton/NABHOOD 
Hospitality Scholarship will be part 
of the association’s student program, 
Ingraham said. The program gathers 
50–60 students from historically 
black colleges and universities (HB-
CUs) from across the United States 
and the Caribbean at the annual 
NABHOOD Summit to provide future 

generations of the hospitality industry 
the opportunities to meet with brands, 
go through workshops, and network. 

“Hilton has always been—as a lot 
of the brands have been—very, very 
supportive of our growth,” Ingraham 
said. “And I think that all we’re doing 
[with this scholarship] is unlocking the 
doors to other folks who want to be 
in the hotel business, and we’re just 
giving them the key—which is getting 
that great education.”

Beginning in January, NABHOOD 
will accept applications for the Bill 
Fortier Hilton/NABHOOD Hospitality 
Scholarship. For more information, 
visit nabhood.net.

Travel Industry Growth to Outpace Global Economy, Report States
By Jonathan Trager

The travel industry is set to grow at 
a faster pace than the global econo-
my over the next 10 years, according 
to the World Travel Market (WTM) 
Global Travel Report released on 
November 4.

Released on the fi rst day of WTM 
London, the report states: “Over the 
next decade, the industry is on track 
to post annual growth of 3.5%, sur-
passing global economic growth of 

2.5% per year over the same period.”
By 2035, the travel industry is 

expected to generate more than $16 
trillion globally, representing nearly 
12% of global GDP, according to 
World Travel and Tourism Council’s 
2025 economic impact research con-
ducted in collaboration with Oxford 
Economics.

These projections come as the 
global travel industry reached record 
levels in 2025, with international ar-
rivals set to top 1.5 billion, surpassing 

the previous record achieved in 2019.
The report outlines key reasons 

for the growth forecasts, including 
more travelers heading further afi eld 
and booking longer stays; continued 
economic growth in emerging mar-
kets, especially in Asia Pacifi c, which 
will also fuel more travel; consumers 
prioritizing their spending on travel, 
which remains a high share of overall 
expenditure despite increasing costs in 
many parts of the world; and people 
increasingly buying experiences rather 

continued from page 1
IAEE’s Honors

Dennis SmithBob Priest-Heck

the exhibitions and events community 
as a whole. Each honoree exemplifi es 
the innovation, professionalism and 
collaborative spirit that defi nes IAEE.”

T h e  L i f e t i m e  A c h i e v e m e n t 
Award highlights a member who has 
changed the direction of the industry 
and made a signifi cant impact on how 
it operates.

Priest-Heck enjoyed more than 35 
years in events, including 14 years 
at Freeman, before retiring in 2024. 
A Freeman release announcing his 
departure noted his work in creating 
many of the biggest events in tech, 
including Digital World, as well as 
the pandemic launch of “Go LIVE 
Together,” which facilitated legislative 
action to support the industry and the 
millions of people whose livelihood 
depend on it. 

“I’m deeply honored by this recog-
nition, but no one achieves a “lifetime” 
of anything alone,” he told USAE. “This 
award refl ects the incredible people I’ve 
had the privilege to work with over the 
years. I’ve been surrounded by teams 
who bring talent, heart, and purpose 
to everything they do. I’m grateful to 
have been part of that journey with 
them. This award validates our work to-
gether, which is makes me very happy.”

The Pinnacle Award recognizes an 
IAEE member who has furthered its 
objectives of advancing exhibitions 
and events management through the 
promotion of education, dissemina-
tion of knowledge and introduction or 
development of innovative techniques, 
and who has been dedicated to the 
perpetuation of the highest ideals, 
trust and professionalism in the fi eld.

IAEE’s Chairperson in 2023, Smith 
has demonstrated exceptional lead-
ership and volunteer service across 
various committees and leadership 

positions, IAEE said. Smith was the 
Vice President of Business Develop-
ment of the Asian American Hotel 
Owners Association and spent con-
siderable time in Istanbul. He’s a U.S. 
Army veteran. 

“I’m honored and humbled by this 
level of recognition,” he told USAE. “I’m 
dedicating this award to all of my past 
and present teams and fellow IAEE 
board members that I have served 
with over the years.” 

Find a complete list of honorees at 
iaee.com.

than material items, with live events 
being a key driver in this sector.

“Our latest global travel trends 
report, produced in partnership with 
World Travel Market, provides an 
important manual for the industry 
to understand and capitalize on the 
ever-changing dynamics of global 
travel,” said Dave Goodger, Man-
aging Director, EMEA at Tourism 
Economics.

To view the WTM Global Travel Re-
port, visit wtm.com/london.

continued from page 4
Air Traffi  c
dential, non-judgmental, peer-to-peer 
support during stressful events to 
promote recovery.

Find more information at natca.org.

continued from page 3

SlidesLive
we can now off er true coast-to-coast 
support,” Ciml added. “Our mission 
is to show event organizers that they 
can easily, effi  ciently, and aff ordably 
capture and share knowledge in pre-
mium quality. You no longer have to 
compromise between budget and a 
world-class result.” 
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Michele Allen Steps Down as Wyndham CFO 
Treasurer Kurt Albert Appointed in Interim 

By Jordan Bradley

Wyndham Hotels & Resorts on 
November 4 announced that its CFO 
and head of strategy, Michele Allen, is 
departing the company after 26 years 
“to pursue a new career opportunity 
outside the hotel industry.” 

Wyndham’s current treasurer and 
head of fi nancial partnerships and plan-
ning, Kurt Albert, has been appointed 
interim CFO. The change is effective 
immediately, and Allen will serve in an 
advisory capacity at Wyndham through 
the remainder of 2025 “to support a 
smooth transition,” Wyndham said. 

In a statement, Allen said: “It’s been 
a tremendous privilege to build my 
career at Wyndham, working alongside 
so many talented team members, 
leaders and the incredible community 
of franchisees who bring our brands to 
life every day. Together, we’ve shaped a 
company that has thrived through tre-
mendous change, and I’m deeply proud 
of all we’ve accomplished. As I look 
ahead to a new challenge, I’ll always 
be grateful for the relationships that 

have made this journey so meaningful.”
Prior to her role as Wyndham’s CFO 

and head of strategy, Allen served as 
Wyndham’s treasurer and executive 
vice president, moving into the role 
of CFO in December 2019 when then-
CFO David Wyshner announced his 
move into a senior advisory role.

Allen, in a LinkedIn post marking her 
last day with Wyndham on November 
4, said it was hard for her “to put into 
words what this place has meant to me.”

Allen began her career at Deloitte 
& Touche, Wyndham said. She also 
spent time as senior vice president of 
fi nance and controller for the former 
Wyndham Hotel Group and as senior 
vice president of fi nance for Wynd-
ham Worldwide. Wyndham said Allen 
helped “to drive our fi rst six quarters 
of consistent execution as a new public 
company” after Wyndham Hotels & Re-
sorts became a “spin-off ” of Wyndham 
Worldwide. 

Wyndham president and CEO Geoff  
Ballotti said Allen has been “an invalu-
able member of the Wyndham team” 
for the 26 years she’s been with the 

company. 
“Her exceptional fi nancial acumen 

and strategic vision have helped steer 
Wyndham through many pivotal mo-
ments. The contributions she’s made 
over the years are countless—from 
advancing key business priorities to 
nurturing a world-class fi nance team,” 
Ballotti said. “On behalf of the Board 
and all of Wyndham’s team members, 
we thank Michele for her dedication 
and leadership. We wish her every 
success as she embarks on an exciting 
new chapter in her career.”

Albert has more than 15 years’ expe-
rience in hospitality. He has served in 
various fi nancial leadership positions 
at Wyndham, most recently oversee-
ing capital markets activity, enter-
prise-wide budgeting, forecasting, 
capital allocation, fi nancial analysis 
and fi nancial partner relationships, 
according to Wyndham. 

“Kurt’s appointment as interim CFO 
underscores the depth and strength 
of Michele’s team and the caliber of 
leadership across Wyndham,” Ballotti 
said. “With more than 15 years as a key 

Springfi eld Voters Nix Tax Increase for Convention Center
By Jonathan Trager

Voters in Springfi eld, Missouri, have 
narrowly rejected an increase to the 
city’s hotel/motel tax that would’ve 
helped fund a proposed convention 
center, causing city leaders to seek 
an alternative funding plan for the 
estimated $175 million project.

On November 4, more than 52% of 
voters opposed an additional 3% tax 
on lodging options, including short-
term rentals, to pay off  project debt 
the city would incur over 30 years. If 

passed, the total tax would’ve risen 
from about 13% to just over 16%.

The city has already allocated 
$30 million for a 125,000-square-
foot convention center in downtown 
Springfi eld, the state’s third-largest 
city behind Kansas City and St. Louis.

“We will work now on how and if 
this project can be a reality without a 
signifi cant portion of the funding that 
we were hoping for,” Springfi eld City 
Manager David Cameron said. “Every 
dollar we spend today positions us to 
maximize the state’s contribution and 

minimize the local burden tomorrow. 
It’s about being good stewards of 
this opportunity and making sure 
Springfi eld gets the full benefi t of the 
resources available.”

Passage of the tax increase was 
described as a vital part in signaling to 
Missouri Gov. Mike Kehoe Springfi eld’s 
commitment to the convention center 
project, according to the Springfi eld 
News-Leader. Kehoe has placed $30 
million for the project on his restricted 
list, meaning it is up to his discretion 
when and whether to release those 

funds, the News-Leader added.
“We have a unique opportunity to 

leverage a possible $30 million in state 
funding, but those dollars are only 
available if we make signifi cant prog-
ress by next spring,” said Cameron. 
“That means we need to begin design 
and pre-construction work soon, so we 
can demonstrate real investment and 
keep that match on the table.”

The measure had been endorsed by 
both the Springfi eld Area Chamber of 
Commerce and the Springfi eld Hotel 
Lodging Association.

Michele Allen

continued from page 1

ReadyMe

continued from page 1
DI Advocacy
The Destination Impact Event in Otta-
wa, Ontario, from October 20–22, 2026. 
The event will “unite and reimagine the 
Advocacy and Thrive Summits into one 
powerful event dedicated to advancing 
purpose-driven destination leadership,” 
according to the association.

“In uniting the Advocacy and Thrive 

Summits, we are not merging two 
events but bringing together two 
mindsets,” said Andreas Weissen-
born, Vice President of Research and 
Advocacy at DI. “Advocacy & Action is 
about the confluence of these two 
important disciplines to show how 
destination organizations drive prog-
ress, prosperity and pride for their 
communities.”

The initiative is rooted in DI’s new 

Advocacy & Action Strategic Roadmap 
(2025–2027) and informed by insights 
from the 2025 DestinationNEXT Fu-
tures Study (“DNEXT Futures Study”). 
The study warns that destination or-
ganizations without a strong advocacy 
strategy risk being reactive in the face 
of funding, policy, and reputation chal-
lenges, while reinforcing the need for 
proactive leadership and data-driven 
communication.

“The DNEXT Futures Study reinforc-
es what our members have long known: 
advocacy is not optional, it’s essen-
tial,” said Sophia Hyder Hock, Chief 
Impact Offi  cer at DI. “The Advocacy & 
Action initiative unites the social and 
economic impact of our work, ensuring 
that every destination organization 
and destination professional has the 
frameworks, language and confi dence 
to lead with purpose.”

you’re looking to climb the ladder in the 
association community, the ReadyMe 
program is an essential step.” 

Each cohort receives 14 weeks to 
access and complete program content. 
ASAE anticipates individual education-
al modules will require approximately 

two hours to complete, including 
activities and discussion boards. Mod-
ule topics include knowing yourself, 
strategic thinking and decision making, 
organizational culture, Diversity, Equi-
ty, Inclusion, and Accessibility (DEIA), 
change and innovation management, 
communications, and management 
and motivation. 

ASAE was keen to share its gratitude 

for the ReadyMe Steering Committee 
and the group of CEOs providing men-
torship to ReadyMe participants. 

“The ReadyMe Experience is an 
extraordinary example of how our 
community invests in its own future,” 
said Mason. “By combining prac-
tical leadership development with 
mentorship from some of the most 
accomplished CEOs in the association 

sector, ReadyMe empowers emerging 
professionals to grow with purpose and 
confi dence. I’m deeply grateful to the 
distinguished leaders on our ReadyMe 
Steering Committee who are sharing 
their time, insight, and experience 
to help shape the next generation of 
association executives.”

F i n d  m o r e  i n f o r m a t i o n  a t 
asaecenter.org.

member of our fi nance department, 
we are confi dent he is well-equipped 
to lead our finance organization 
during this period of transition.”

Wyndham said it will consider internal 
and external candidates for the role.
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HOST A MEETING WHERE 
NATURE'S CANVAS SERVES AS A 
SOURCE OF INSPIRATION FOR 
INNOVATIVE COLLABORATION. 

A HOTBED OF HOMEGROWN 
BRANDS, DISTINCTIVE 
EXPERIENCES, AND CREATIVE 
COMMUNITIES AWAIT. 

DRAWING YOU IN AND CALLING 
YOU BACK AGAIN.

Submit your RFP at 
AshevilleMeetings.com

A s h e v i l l e M e e t i n g s .com
@VisitAshevil le

https://www.exploreasheville.com/meetings
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USAE

You’re not just planning a meeting. You’re creating space for people and ideas to 
connect. Buff alo’s built for that—with a welcoming vibe, magnetic energy and people 
who work hard and show up big. It’s easy to get to, easier to love and delivers at every 
turn. If this sounds like your kind of city, we’ll meet you in Buff alo.

Learn more at VisitBuffalo.com

https://visitbuffalo.com/?utm_campaign=DirectBuy&utm_medium=display11.10&utm_source=USAE

